
Web Site Statistics and SEO Campaigns
When you optimize your Web site, one of your crucial goals is to drive more traffic to your Web site.  SEO can be used for a number of different reasons, but targeted traffic is one of the most important.  When you optimize your site, you use keywords, page titles, meta tags, and other components to tie everything together and make your site accessible for both visitors and search engines.  However, you also need some way to track your results.  How will you know if your money was well spent if you can’t track your results?  That’s where your Web site statistics come in handy.  These statistics can tell you how much traffic you’re getting and where it is coming from so you can adjust your SEO efforts as needed to improve your results.

Technical definition of a hit: each file sent to a browser by a web server is an individual hit. Hits are not a reliable way to measure website traffic



Technical definition of a page view: a page view is each time a visitor views a webpage on your site, irrespective of how many hits are generated. Pages are comprised of files. Every image in a page is a separate file. When a visitor looks at a page (i.e. a page view), they may see numerous images, graphics, pictures etc. and generate multiple hits.

For example, if you have a page with 10 pictures, then a request to a server to view that page generates 11 hits (10 for the pictures, and one for the html file). A page view can contain hundreds of hits. This is the reason that we measure page views and not hits.

Technical definition of a visit

a visit happens when someone or something (robot) visits your site. It consists of one or more page views/ hits. One visitor can have many visits to your site.

Technical definition of a visitor

a visitor is the browser of a person who accepts a cookie.. By this definition, a visitor is a human being, and their actions are 'human' events, because only humans use javascript to navigate the internet. If a cookie is not accepted, then IP numbers are used to track visitors.

Baseline Statistics
Before optimizing your Web site, you’ll need a basis for later comparison of results, so you should record some of your site statistics.  One of the stats you can record is the average number of visitors you get per day.  If you record this number and then compare it with the same statistic several months after your SEO campaign was implemented, you can clearly see if your SEO campaign has been working.  This number will show you how many unique visitors come to your site each day so you know if you need to adjust any of your SEO techniques.
Referrers
Most Web statistics include information about how people were referred to your Web site.  If you look in your statistics console, you may see a number of links that people have followed to your Web site.  Some of the links may be search engine pages while others may be links from articles you posted on the Web or from other Web sites who have linked to your company.  If you look at your referrers and see a solid increase in the number of people finding your site 

through the search engines, you can continue what you’re doing to get even more targeted traffic to your Web site

Keywords
Many statistics packages include information about the terms people searched for when they found your site.  This can help you analyze how effective your keywords have been in optimizing your site.  If the search terms people have been using do not match your current keywords

How To Tweak Rankings Using Statistics 

1. Look at bottom of results page for what Google thinks are related searches. http://www.google.com/search?sourceid=navclient&ie=UTF-8&rls=GGIH,GGIH:2007-02,GGIH:en&q=artificial+christmas+trees 
2. Find new key phrases using Google good keyword tool 

3. Make changes to existing pages for better rankings us 
4. Track progress of new pages.

------------------------------------------------------------------------------------------------------------

www.YELP.com
Start by searching for your business on Yelp. It just might show up, whether or not you have any reviews yet. The first thing you want to do is make sure that the basic information about your business is correct. So check the address, business hours, etc. If it is correct, you can always upload some photos to show what you can offer your customers. If it is not correct, you will want to click on the “Edit Business Info” link. A form will pop up that lets you correct the information – and if you’re the owner of the business, click on the box that indicates this before submitting the form.

3Luxe
their search engine results are objective in the sense that nobody can buy their way into a placement. The social network aspect is that the site lets its users vote on their picks..
GPHONE? 

http://www.mobile-ent.biz/news/28749/Gphone-announcement-this-week
Directory Submissions

Why Submit To Directories

1. Generates one way back links. 

2. Generates Traffic 
3. Search engines consider links from directories to be very good, since the links have been vetted by the human editors on the directory. 
When to submit

1. Directory submission should be done when your website is fully functional and ready for viewing. 
2. Content on the site should be "relevant" to the section you are listing under. 
3. have several different descriptions and titles (anchor text) for the various directories to which you submit. (increases number of key phrases you are competing on)

How to write descriptions
1. Keep descriptions brief (25 words or less), cold and detached -- no superlatives, no "best lighting”  site in the world!" Try instead: “Offers low voltage and outdoor lighting fixtures including recessed, art, under cabinet,  home lighting as well as information and consultant services.
Where To Submit

1.  READ DIRECTORY GUDILINES: for dmoz for yahoo
2. Directory Submission Software Submit helper (Free) and helps find niche 
3. Directory Submission Manager 
4. Directories or Submit Ease 

5. Yahoo Express Business Directory Submission 
6. Other major directories: www.business.com, www.joeant.com, www.goguides.com (these are all paid directories); also check out www.sevenseek.com, www.zeal.com, and www.looksmart.com.

Writing Content That Is Spider (Computer) & Human Friendly.

Seo tools for writing & topic research

1. Google Docs Or Microsoft Word 
2. Research your key phrases and topics  (www.overture.com,  www.wordtracker.com,  google suggest tool suggests relevant  keywords for which to optimize) 
3. Google Search Engine for Research. 
4. Keyword Density Checker & Keyword Cloud & Word Cloud
Choosing Site Theme

1. Research & pick a narrow theme focus: Landscape Lighting vs Lighting 
2. Check number that want your product 
3. Choose non competitive key phrases to start 
4. Know your competition (content architecture, linking structure, seo copy)
SEO Copy 

1. Key Word Density 1.75% 
2. Include links to related products 
3. Must Be Informative 
4. SEO Friendly 

5. Remove pronouns and insert keyphrases 

6. One keyword phrase per page including variations (theme based writing) ie.. singular, plural, ed, try
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