MasterCard/Visa Site Data Protection (SDP) In Accordance With The Payment Card Industry Security Standard (PCI Data Security Standard)
https://sdp.mastercardintl.com/acquirers/compliance_process.shtml
Data Security Rules
http://www.mastercard.com/us/merchant/security/datasecurityrules/index.html
Download Data Security Rules

http://www.mastercard.com/us/wce/PDF/10171_MasterCard_Industry_Letter.pdf
------------------------------------------------------------------------------------------------------------

Microsoft Launches IE7 causing problems with webmasters

http://www.microsoft.com/windows/ie/default.mspx
Installation Screenshots
http://blogs.msdn.com/ie/archive/2006/07/26/678149.aspx
------------------------------------------------------------------------------------------------------------

Google Cracks Down On Arbitragers

"Made for AdSense" websites. These sites entice with ads or sponsored links that turn up near the top of the search results for keywords with high click through rates.
As a group, these folks are known as arbitragers. Google's guidelines for webmasters specifically discourage made for AdSense (MFA) websites, but the monetary rewards are still seductive. While arbitragers make money from their MFA sites - and, let's face it, so does Google - they degrade the user experience. If a searcher clicks on an ad expecting to reach a site that's highly relevant to their search and lands on a page with more ads instead, what does that tell the surfer?
It sends a message that search engine ads can't be trusted to deliver relevant content. In the future, surfers will be less likely to click on ads or sponsored listings.

1.      Affects legitimate customers to the point of their landing page must be exactly right. (takes considerable time and effort to get right)

2.      Increase in bid amount up to 10 times. (if u pay $..50 you now will pay $5.00.

3.      Average click cost rise 2000%

4.      Google now uses bots to score relevance (quality index score)

5.      Bots do not recognize a synonym of your keyword or if it is taken out of context.

6.      Hurts small time advertisers.

7.      Makes it more likely that your ad will be deactivated due to low quality score  if you do not get everything just right.

8.      Webmasters that are doing this in the unbiased results have already felt the effects.

Google AdWords Landing Page and Site Quality Guidelines
https://adwords.google.com/select/siteguidelines.html?ctx=awblog&sourceid=awo&subid=us-et-awb-070706_4
---------------------------------------------------------------------------------------------------------
Balancing Inbound and Outbound Links 

One of the most important aspects of Search Engine Optimization (SEO) is link building. Any SEO worth his or her salt will help the webmaster understand and achieve quality links. Since every one of the search engines relies upon backlinks to help determine the relevancy score of a particular website, it is usually part of any SEO consultant’s work with a webmaster, even though the weight that search engines give to backlinks may vary greatly.

1. One way links are the jewels that everyone would like to have. 
2. Way’s to achieve one-way-links (RSS, XML, Blogs) 
3. Spiders rely upon a web of networked sites 
4. Google does NOT penalize sites for linking to like sites 
http://aids-daily-living.medical-supplies-equipment-company.com/PPF/page_ID/9/article.asp

http://www.residential-landscape-lighting-design.com/resources_lighting_fixtures.htm
http://www.residential-landscape-lighting-design.com/resources_lighting_control.htm
5. Do not be greedy with linking to like sites 
6. Focus on links that help your customer whether you get a link back or not 
7. focus first on what your audience wants, then secondarily upon what the search engines are looking for 
8. Should have more inbound links than outbound links. 
9. DO NOT link to sites that are unrelated. If you have a site dealing with barbecue grills, then it doesn't make a whole lot of sense to provide a "link" to Internet banking site. 
10. DO NOT accumulate massive amount of links in a short period of time 
11.  Acquire one way links through blog directories, xml and usnet. 
Myth #1

Sites can leak PageRank, and by outbound linking, you are inadvertently siphoning off your PageRank to the site being linked
. 

Sites get into trouble with their PageRank if their outbound links are to anyone and everyone who wants a link, with no rhyme or reason, or to sites in "bad neighborhoods"

Myth #2 – 

Reciprocal linking is BAD.  One way links are GOOD.

The whole purpose of reciprocal linking is to share traffic, create resources for visitors, and promote a sense of connectivity to the Web. It would be helpful to someone looking to travel to Egypt, for example, to visit a site that compares prices on hotel and airfare that is linked to another site that has a review of entertainment options in Egypt.  The sites complement each other.

Myth #3 - PageRank is like time; you can't lose it, you can only spend it.

This is probably the silliest statement I've heard concerning PageRank.  Let's look at this statement.  First and foremost, the person who came up with this little statement apparently has never "lost" PageRank.  Further, the second part of the statement implies that PageRank is like your savings account.  Let's say you have $100.00 in there.  If you spend $95.00, this means you only have $5.00 left over.  Fortunately, this is really NOT the way that PageRank works.

When a page votes its PageRank value to other pages, its own PageRank is not reduced by the value that it is voting. The page doing the voting doesn't give away its PageRank and end up with nothing. It isn't a transfer of PageRank. It is simply a vote according to the page's PageRank value. It's like a shareholders meeting where each shareholder votes according to the number of shares held, but the shares themselves aren't given away."

PageRank more along the same lines as knowledge:  you can impart your knowledge to others without actually losing the knowledge

Myth #4

 If you're linking to someone else's page, you're giving them PageRank that you could be giving to one of your own pages.
Wrong again.  This is wrong in the same way as the previous myth; PageRank is not a savings account, with only so much PageRank to be had for anyone and everyone you are linking to until you just run out.  I would like to point out that there are high ranking sites like CNN, Wired.com and MSNBC that have dozens of links to other sites without giving away their PageRank.

Further, internal PageRank doesn't work this way either.  In fact, too much internal linking without the balance of outbound links to other sites can indeed get you into trouble, not only earning you a lack of search engine positioning, but the loss of PageRank as well.

Myth #5 - Linking to someone else's site with some of the same information as I have is like sending my customers to my competition.
As much as this may be true in the shopping world, it isn't necessarily true of the interworking of the Web.  Sure, you might be rerouting a bit of traffic, but traffic is also being routed to you.  It doesn't make sense that a reciprocal link will hurt one party, but be only helpful to the other.  No one likes sending traffic or customers away, but let's be honest for a second.  No one can be all things to all people.  Your customers have more needs than you can possibly provide for, so they will still end up going elsewhere for something.  At least you can give them your two thumbs up, and that referral may mean more to them in the long run than simply the lack of information from the start.

------------------------------------------------------------------------------------------------------------

Over Optimizing Your Site

Yes, there is such a thing as an Over Optimization Penalty, and you don't have to be a spammer to trigger it. How can you avoid suffering this penalty

1.      No keyword stuffing (keep word density less than 2%)

2.      Spammy tactics turn off customers.

3.      Google has an Over Optimization Penalty (OOP)

4.      Too much anchor text (Instead of “home” you use keword keyword home)

5.      Write for your customers first

6.      Write for conversion

7.      Ask the customer to buy with a conversion step

8.      DO NOT STUFF TITLE TAGS

9.      DO NOT COLLECT BACK LINKS QUICKLY

10. Make sure back links are very relevant

11. Don’t use hidden links, frame sets, Flash or Shock

----------------------------------------------------------------------------------------

Overcoming Your Biggest Marketing Obstacle

Common problems that may be holding your marketing back: 
* Not enjoying marketing yourself and your business. 
* Not having a marketing strategy or plan 
* Not integrating marketing into your daily schedule. 
* Taking over two minutes to describe how you solve clients 
problems. 
* Spending too much on promotional campaigns without testing 
your copy or inexpensive tactics first. 
* Talking too much and not listening to prospects. 
* Not giving away helpful ideas to prospects in order to build 
trust and establish yourself as the expert who can solve their 
problems. 
* Not regularly contacting prospects. 
* Forgetting to provide prospects with offers they can't refuse. 

Goals - Write down goals for your business and for your 
marketing. Studies show that people who commit to written 
goals are more successful, often making ten times as much 
money as those who don't. 

Knowledge - Leverage all you know about your business to 
provide prospects and clients with a steady stream of ideas 
they can use. In this way you demonstrate your expertise 
and stand out from the competition. 

Money - Spend as little as possible on marketing, but do 
expect to spend money relative to the returns you anticipate. 
For example if you are an independent consultant and want 
to grow your business to two hundred or three hundred 
thousand dollars in revenue per year you will need to spend 
some money on your marketing effort. 

Time - Schedule a meeting with yourself every week to 
review your marketing strategy, look at what is and isn't 
working and write your next ad or article. Your most 
important job is to market your business and then to 
deliver the services and products. Make sure the way you 
spend your time reflects this. 

Get out of your own way to improve your marketing and 
attract more clients. Change your marketing actions and 
perceptions. If you don't have it, get the marketing 
knowledge you need and make good use of the time and 
money you do have. When you remove the obstacles to 
your marketing you'll find your business gaining traction 
and clients.
