Update: relying on search engines 



---------------------------------------------------------------------------------------------
How To Survive Being Dropped From Google With Community Management
         Current Sales $20,000 A month
         Determine Break Even $10,000 @ month
         10% of sales come from your community =$2,000 a month
         $8,000 @ month short on break even
---------------------------------------------------------------------------------------------------
One Example Of Community Management
One Step In Community Building. Drop Shipping
1.       Expose products to different communities.
2.       Protect getting droped from google.
3.       Eliminate Completion from front page.
4.        
January Comprehensive Community Management Plan
-----------------------------------------------------------------------------------------------------
Google Bowling:
Buying links for your competitor from spammers that will get your competitor banned
Article on google bowling http://www.isedb.com/db/articles/1286/1/Google-Bowling
------------------------------------------------------------------------------------------------------
Google Blog Search
http://blogsearch.google.com/blogsearch?hl=en&q=tennis+court+lighting
 
http://blogsearch.google.com/blogsearch?hl=en&q=landscape+lighting
 
http://blogsearch.google.com/blogsearch?hl=en&q=christmas+lighting
 
http://blogsearch.google.com/blogsearch?hl=en&q=prelit+christmas+trees
------------------------------------------------------------------------------------------------------------
Nichebot:
http://www.nichebot.com/analysis/?term=lighting

RLLD Upgrade Searches Done With Google! Yahoo did not like the site conversion
1. Outdoor Lighting Rank #8
------------------------------------------------------------------------------------------------------
2. Lost key phrase “Decorative Outdoor Lighting” after conversion Rank  #31  on msn and wrong page ( no ranking on google or yahoo) http://search.msn.com/results.aspx?q=Decorative+Outdoor+Lighting+&first=31&FORM=PERE3
This is page that should rank http://www.residential-landscape-lighting-design.com/outdoor_lighting_fixtures.htm
1. Found Problem For Loss Of Ranking With My Yahoo Under Category “landscape & outdoor lighting” link has :
http://www.residential-landscape-lighting-design.com/landscape_lighting.htm
--------------------------------------------------------------------------------------------------------
3. Outdoor lighting fixtures   Rank #4
4. outdoor decorative lighting no ranking except MSN Rank #28 same as phrase number 2. above.
5.outdoor sports lighting rank #4 (This page can be #1 with a little tweeking)
6.low voltage outdoor lighting rank#5
7.outdoor commercial lighting rank #6 & 7 (Ranks good for only having 8 back links,  also notice blog page is one back link)
8.outdoor lighting fixture Rank #4
9.commercial outdoor lighting Rank #7
10.outdoor landscape lighting Rank #1 & 2
11.gas outdoor lighting Rank #9
12. outdoor lighting fire pots ( No Ranking But Possible New Product)
a. fire pits   searches  21,908 (Do good key word search and add up relevant phrases). 
b. outdoor fire pits  searches  5,367
c.  fire pot  searches  497
d. fire bowls  searches  180
e. outdoor lighting fire pot  searches  118
Exhaust list sub cat by sub cat
Free Agent @ www.forteinc.com free newsreader to post and read Usenet feed. 
Usenet Groups: Strong Community Building Block & Create Natural Back Links.
Why Use Usenet (Newsgroups)? 
1. Build credibility for your company thru community participation. 

2. Guard being dropped from google 
3. Build long-term relationships. 
4. Conduct marketing research to become aware of new products, marketing tips & techniques. 
5. Become community expert in your industry. 
6. Post relevant adds to promote your product & create natural links. 
7. Sell your car, home, boat…etc. 
8. Free clip art. 
9. Music sorted by decade (MP3). 
10. Movies & Clips. 
11. Software (for evaluation only). 
12. Find Employee’s “alt.houston.jobs.offered” 

Finding Groups To Participate & Promote Your Services Or Products
1.       By keyword search on google groups
http://groups.google.com ( Do a search for “residential landscape design”). 
Finding Usenet Groups To Post New Messages 
Terms to search for on usenet (FreeAgent News Reader) to answer questions regardless of age of article.
1. residential landscape lighting 

2. home lighting 

3. landscape lighting 

4. lighting 

5. outdoor lighting 

6. fluorescent lighting 

7. bathroom lighting 

8. track lighting 


Become Part Of The Usenet Community
Are T8 flourescents dimmable? Misspelling http://www.google.com/search?hl=en&lr=&rls=GGLD%2CGGLD%3A2003-40%2CGGLD%3Aen&q=%22T8+flourescents+dimmable
 
groups.expo.st/art/sci.engr.lighting/2359

http://groups.expo.st/art/sci.engr.lighting/2397
 
Adjusting Optimized Pages By Analyzing Products Sold
1. First Sale For A “artificial topiary trees 

2. Do a search On Google for ” Artificial Topiary Tree Starting rank #16 Rank Now #9 in google 

3. Adjust More Info Page  http://www.residential-landscape-lighting-design.com/store/PPF/parameters/4409_722/more_info.asp 

4. Will take 3 to 6 week to get full potential 
-------------------------------------------------------------------------------------------------------------------------------
Other People Refer RLLD 
http://groups.google.com/group/rec.food.cooking/browse_frm/thread/450db1554fc738e9/965b87de22133440?lnk=st&q=residential+landscape+lighting&rnum=78#965b87de22133440
--------------------------------------------------------------------------------------------------------------------------------
What Is Usenet?
According to the Internet FAQ at http://www.faqs.org, the Usenet is a "worldwide distributed discussion system." It consists of a set of groups with names that are classified hierarchically by subject. They are similar to discussion groups in that they deal with a wide variety of topics, from the specific to the obscure -- each group being dedicated to a particular theme.
 
Get Your Message Out
Newsgroups are also wonderful places to get your message out effectively since you can easily participate in those that relate to your expertise, your locale, or your industry. More important, you should participate especially in those in which your target market congregates. 
 
Moderated News Groups
But here's a caveat. Many of these newsgroups are moderated (i.e., your post is filtered by a moderator), and others do not allow promotional messages of any kind. Always check the group's charter, FAQ, or guidelines before posting. In other words, if you wish to participate in any one of them, always ensure that your post is acceptable -- if not, it will be considered as spam and will entail the consequences that spam normally incurs.  
 
Maintain a Consistent Presence 
Some groups completely disallow commercial messages of any kind -- including long-winded signature files (the information attached at the end of each message) -- while others are strictly commercial. When participating in moderated discussions, your posts must be on-topic and your signature file may often be restricted to your email address and web site URL. 
 
A post a day keeps pay per click away! 
The flip-side to the conservative nature of such forums is the fact that non-commercial groups can become tremendously effective for developing pre-qualified traffic -- the more focused and specialized the group, the more qualified the participants. If you actively participate by posting at least once a day, you will become known as a credible expert in your field. 
 
"Out of sight is out of mind" is certainly true here too. Since you are not overtly marketing your company or product, you must therefore maintain a consistent presence in order to spark interest. Non-commercial, moderated newsgroups are wonderful platforms through which you can build credibility let alone good, long-term prospect relationships. 
 
On the other hand, commercial newsgroups exist for the sole purpose of advertising. And since your ad will be among a multitude of other ads, a great way to attract the attention of newsgroup readers is to post articles or "advertorials" instead of blatant advertisements. 
 
Post To Read Like An Educational Tool 
If you produce your ad to read like an educational tool instead of a hyped-up promotional message, chances are that it will be read by more people more often. Posting some of the articles you've written, sample issues of your ezine(s), long copy special offers, news releases, media kits, and FAQs about your company or product are also potentially effective.
List Of Commercial News Groups 
Here's a list of newsgroups to which you can post ads. At the time of writing, most of these groups are identified as commercial or non-moderated, and open to posts of that nature. But please keep this in mind: Some only appear as non-moderated or open to commercial posts, and many change their charters (posting guidelines) from time to time. Some of these newsgroups may not (or no longer) allow such posts. Always check first before posting. 
 
     - news:alt.free.money, 
     - news:alt.make.money, 
     - news:alt.make.money.fast, 
     - news:alt.makemoney, 
     - news:alt.make.fast.cash, 
     - news:alt.make.money.fast, 
     - news:alt.make.your.own.spam, 
     - news:alt.biz, 
     - news:alt.ads, 
     - news:alt.commerce.misc-ads, 
     - news:alt.business.ads, 
     - news:alt.market.misc, 
     - news:alt.marketing, 
     - news:alt.www.marketing, 
     - news:alt.www.marketing.adverts, 
     - news:alt.business, 
     - news:alt.business.consulting, 
     - news:alt.business.home, 
     - news:alt.business.home.pc, 
     - news:alt.business.misc, 
     - news:alt.business.misc.entrepreneurs, 
     - news:alt.business.multi-level.com, 
     - news:alt.business.multi-level.exceltel, 
     - news:alt.business.multi-level.finl, 
     - news:alt.business.multi-level, 
     - news:alt.business.multilevel, 
     - news:alt.business.seminars, 
     - news:alt.business.services, 
     - news:alt.education.business, 
     - news:alt.mlm, 
     - news:alt.entrepreneurs, 
     - news:alt.internet.commerce, 
     - news:market.internet.free, 
     - news:misc.business.marketing, 
     - news:misc.business, 
     - news:misc.entrepreneurs, 
     - news:misc.entrepeneurs, 
     - news:alt.biz.misc, 
     - news:alt.business.home.pcalt, 
     - news:alt.business.home.pcmisc, 
     - news:alt.business.home.pcmisc.entrepreneurs, 
     - news:alt.business.marketplace, 
     - news:biz.comp.misc, 
     - news:biz.general.biz.newgroup, 
     - news:biz.newgroup, 
     - And news:biz.next.newprod. 
 
Many groups also carry information that may be useful for your business. You could easily find helpful advice on how to start a business, sales and marketing, promoting your product, the industry in which you operate, writing and publishing, public speaking, specific software, and so on. You can even post topic-oriented questions to which others reply publicly. 
 
Since the Usenet is actually the predecessor of the Internet, there are many participants who do not surf the web at all but remain fairly active in newsgroups. Therefore, by including the Usenet in your online marketing efforts you can reach a potentially larger target market. 
 
Make The Most of Your Post 
There are a wide variety of newsgroup topics on the Usenet, which include specific interests, industries, geographic locations, tastes, activities, themes, and so on. Your goal, therefore, is to pick those that are especially frequented by your target market. In other words, you want your post to be read by those that fit within your demographics as much as possible. 
 
Select The Most Appropriate Groups For Posting Your Messages 
If you cater to car manufacturers for example, there are groups dedicated specifically to that very industry. But also, other groups include car aficionados, auto mechanics, cities in which car manufacturers operate (e.g., Detroit), car parts suppliers, race cars, and so on. Basically, select appropriate groups for posting your messages so that they are targeted as well. 
 
Signature File Rules For Non Moderated Newsgroups 
When posting to commercial (or non-moderated) newsgroups, your signature file should not be limited to your identification. It should also include descriptive information about your product, its special benefits, special offers, free offers (like a free catalog, a free report, or a free newsletter subscription), your physical address, any cross-promotion offers, and so on. 
 
Signature File Rules For Moderated Newsgroups 
Moderated newsgroups, however, are a little more conservative. Avoid posting messages that appear self-serving or promotional, and use a signature file of no more than 5-7 lines. If these rules are not followed, your post may likely be considered as spam and you'll be banned from the group along with the possibility of losing your Internet connection altogether. 
 
Nevertheless, one of the greatest ways to use targeted newsgroups is to conduct marketing research. Among others, you can obtain ideas for potential new products or services, or suggestions on how to improve your current ones. Ultimately, never underestimate the Usenet for gathering market intelligence let alone for marketing itself. Keep in mind that many potential clients (both Internet and non-Internet users alike) congregate there.
Page Optimization Exercise From March Class, 2005 :
using google.
 
Security Lights 1267 Google rank #76 In March 2005
http://www.residential-landscape-lighting-design.com/Outdoor_security_lighting.htm
Now: Position: 2 In October 2005



Security Lighting 1697 Google rank #58 In March 2005
http://www.residential-landscape-lighting-design.com/Outdoor_security_lighting.htm
Now: Position: 4 In October 2005



motion detectors 4472 Google rank #110 In March 2005
http://www.residential-landscape-lighting-design.com/store/PPF/Category_ID/530/products.asp
Now: Position: 31 In October 2005



motion detector alarms 2571 Google rank #17 In March 2005 (Same Page As "Motion Sensors")
http://www.residential-landscape-lighting-design.com/store/PPF/Category_ID/530/products.asp
Now: Position: 11 In October 2005



motion detector lights 646 Google rank #32 In March 2005; Yahoo Rank #9 (Same Page as "motions sensor lighting)http://www.residential-landscape-lighting-design.com/store/PPF/Category_ID/529/products.asp
Now:Position: 3 In October 2005



motion sensors 3927 Google rank #123 In March 2005 (Same page as "motion detector alarms")
http://www.residential-landscape-lighting-design.com/store/PPF/Category_ID/530/products.asp
Now: Position: 31 In October 2005



motion sensor lights 1661 Google rank #33 In March 2005 (Same Page as "motions detector Lights" lighting)http://www.residential-landscape-lighting-design.com/store/PPF/Category_ID/529/products.asp
Now: Position: 14 In October 2005



motion sensor lighting 406 Google Rank #40 In March 2005
http://www.residential-landscape-lighting-design.com/lighting_controls.htm
Now: Position: 10 In October 2005
 
Places To Ping Your Blog:
http://rpc.pingomatic.com/
http://1470.net/api/ping
http://bblog.com/ping.php
http://bitacoras.net/ping
http://blog.goo.ne.jp/XMLRPC
http://blogdb.jp/xmlrpc
http://blogmatcher.com/u.php
http://bulkfeeds.net/rpc
http://coreblog.org/ping/
http://euro.weblogs.com
http://mod-pubsub.org/kn_apps/blogchatt
http://ping.bitacoras.com
http://ping.bloggers.jp/rpc/
http://ping.cocolog-nifty.com/xmlrpc
http://ping.rootblog.com/rpc.php
http://ping.amagle.com/
http://ping.blogmura.jp/rpc/
http://ping.exblog.jp/xmlrpc
http://ping.myblog.jp
http://ping.rootblog.com/rpc.php
http://ping.weblogalot.com/rpc.php
http://rcs.datashed.net/RPC2
http://trackback.bakeinu.jp/bakeping.php
http://topicexchange.com/RPC2
http://www.a2b.cc/setloc/bp.a2b
http://www.blogpeople.net/servlet/weblogUpdates
http://www.blogroots.com/tb_populi.blog?id=1
http://www.blogshares.com/rpc.php
http://www.blogsnow.com/ping
http://www.blogstreet.com/xrbin/xmlrpc.cgi
http://www.lasermemory.com/lsrpc/
http://www.bitacoles.net/ping.php
http://www.blogoole.com/ping/
http://www.blogoon.net/ping/
http://www.mod-pubsub.org/kn_apps/blogchatter/ping.php
http://www.newsisfree.com/xmlrpctest.php
http://www.popdex.com/addsite.php
http://www.snipsnap.org/RPC2
http://www.weblogues.com/RPC/
http://www.newsisfree.com/xmlrpctest.php
http://xmlrpc.blogg.de/
http://xping.pubsub.com/ping/ 
 
