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Your Business and the Blogosphere
Keeping your business hopping and’jumping as never before



mailto:klaird@schipul.com
mailto:klaird@schipul.com
http://www.schipul.com
http://www.schipul.com
http://www.happykatie.com
http://www.happykatie.com
http://flickr.com/photos/eschipul/2564813146/
http://flickr.com/photos/eschipul/2564813146/

What we'll talk about...

¢ Blogging Basics
¢ Business Blogs in action
e How to start your Business Blog

¢ Tips, tricks and Blog Bling

Blogging for Business, Blogging for the People




That Blogging, it's so hot
right now




A

It’s part of an online conversation...







But what makes

a Blog a Blog?




A rather dry Blogging checklist

¢ Transparency

e Conversational tone

e Genuine passion for a subject

¢ Feedback mechanisms

e Community participation and interaction

¢ Knowledge sharing




But it’'s so much more....

BECAUSE IT'S BETTER

e Whe i inkalus?

iphone madness 14 My Flickr Photos

March 28, 2008

Quickie book review: “The Master Cleanser”
The eanser
by Stanley Burroughs
Sbcrve to o fesd
Actually, the Master Clear
me on the right path

dr. sketchy housten

Jerri Girl

Straight talk abovt applying to B-schacl

SETENLED
[ v

e Pt | Cammants (3| Trachich (0)

What Kinds of Beopis Get Into|

(1) Bl Chips

F‘lﬂf.ﬂ}u?’ﬂ volele

Gave the cats a bath

Hely cow! I gave the cats a bath yesterday. Each cat was bathed
separately. I can't even begin to visualize the pandemonium that
would be bathing twe cats at one time.

..wisualizing...visualizing...

SINGAPOREGRRL

B ouon, o,
UHITED STATES
Twas born and raised
in Singapore, Moved

o Texas in 1554 to 2o to the
University of North Texas, graduated

™LOW END THEORY<N

RADNESS

Low End Theory April Podcast

ley whathapened ta March? | nave no (ea, | gus:

Agent Double N

The adventures of Nicole Newlon a

= The First Newton Baby Photo

THE FINEST IN LOW END SELECTIONS

low end

NEWS

Low End Theary Padcast Aprll 2008

Building a Community for Artists
and Art Enthusiasts in Houston

artwark
& nfcamater

>

Upcoming Events

Upcoming Art

Art Extiibit Featuring artwork from




Let’s look at some
Real Live Business Blogs



Company Blogs
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Home Backgrounder Flight Test MNews Videos Photos

09 December 2005

Troubleshooting on the go

Greg Lichneckert - Flight Systems Analyst
John Stoesz - Flight Analyst (WD0O02)

We sometimes describe the job of Flight Analyst as an in-flight trouble
shooter, swapping ocut parts or getting something that's not working correctly
to work again. There are 13 of us in Flight Test and airplane production.
Although the job may vary somewhat by location, we all are points of
reference and have experience with most airplane systems.

In flight test we work
with almost everybody
- pilots, test directors,
ground operations,
project and analysis
engineers and shop

systems arbitrarily; if

there is a problem, Flight analysts were on board about 95 percent of

well gt a call. But we the test flights for the 777-200LR.

December 2005

Sun Mon Tue Wed Thu Fri Sat

Search

Flight Test Journal:

Mavigation

Home
_eave a comment

Vhere it all comes
together
'Refurbing’ the Worldliner



http://www.boeing.com/commercial/777family
http://www.boeing.com/commercial/777family

Keeping you up-to-date with

tendencl Biog

March 26, 2008

The Newsletter Generator gets a makeover!

oending E-newsletters has always been a popular feature of Tendenci, but with all
that functianality also comes a hit of confusion. There are a lot of aptions to
choase fram when you create a newsletter and it can be a hit daunting, even far
an experienced Tendenci Pra. Our goal with the new laok is to streamline your
ability to generate a newsletter quickly and efficiently while maintaining all of the
POWET YOU Now enjoy.

The fields on the Mewsletter Generator have now been grouped into 3 areas:

1. The "Send To" cantrols for who will receive your newwsletter
2. The "zubject" area with aptions to personalize it for the recipient

“fnrule = s = : )

"skip" and close the section. Don't warry; you can re-apen it if you change your
mind!

Mo fields have been Added or Removed so everything you're used to using should
be roughly where it was befare.

Let us know what you think of the new laok!

Generate Tendenci Newsletter

Tendenci Software

tendenci

SUBSCRIEBE

R5S Feed

N

ABOUT

CATEGORTES

RSS and ©PML

Search Engine Marketing

Social Software

Sustern Lpdate

Tendenci software updates

Tips/Tricks




m Training and tendencl Biog
training 1 I
Webinar scheduling

" Funding for Photo Albums Export

Group funding
requests

II'you tota

your album c
at 281.497.6567 ext. 514.

Al Tha hacie avinar wanld incloda avanndine wvoor allione to s

March 25, 2008

Password Protected Events

s B[ Software Tips
a e Ir and Tricks

AMming

Permalink




e

http://flickr.com/photos/mewtate/512269687/

Sometimes Blogging means making lemonade - FAST!




‘Security Comes First’

February 12, 2008

. In the face of potential crisis:
s - Be painfully open
e Transparency

FAST

Publically appreciative / apologetic

A crisis is not the time to start a
Blog, but it’s a darn great time to
already have one.

ipting wvulnerahilitie

5 run by the
urity as our top priority and will continue to

Jennifer Brooks




g The Happy Ending...

MOHDAY, FEBRUARY 18 2008

Fastest fix in the West - a vendor's excellent
response

Rare iz the occasion when one who researches and responsibly
reparts web application vulnerabilities is met with an apen,
immediate, consumer oriented response from a wendor. But so it was
when | let the folks who develop Tendenci, a Schipul offering, know
about a few XS5 issues, These are people who take great pride in
their product; had they simply fixed the issue, and perhaps sent back
a quick note many days later, | would have accepted that as the
typical norm for most responsible vendors,

Yet, schipul took the process to a new height, raising the bar
entirely.

| literally heard back from Schipul's Jennifer Brooks within an hour of
notification, Within 24 hours the issues had been addressed, and
even more surprizing, Tendenci posted the issue and its resolution to
their blog, providing custamers with a summary and an FAQ,

This rapid, public response exemplifies a company who seeks to
protect their brand, their customers, and the end user, all in the
same spirit and with the same intent.

To Schipul | say well done, extremely well done, and thank you,
del.icio.us | digg

POSTED BY RUSS MCREE AT 12:33 P
L4BELS: REMEDIATION, RESFAHEE TENDENCI, w55

“Within 24 hours these issues had
been addressed and, even more
surprisingly, Schipul posted this
issue and resolution to their blog...

This rapid, public response exemplifies
a company who seeks to protect their
brand, customer and end user...”

http://holisticinfosec.blogspot.com/2008/02/fastest-fix-in-west-vendors-excellent. html




Thought Leader Blog




Things To Do Event Marketing Developers

What:| When: Where: | San Jose,CA

This one time, at PodCamp....

within |15.0

Agencies

February 15, 2008 (@ 4:22 pm * Filed under Event Professionals, Social Networking, Online Marketing, Blogging

What is FodCamp? A place where
people set up tents in the woods, roast

Bands
Blogging
Calendars

Conferences

Od C O m marshmallows, and listen to iFods?
I p That's the firstimage that came to mind. Comests

the Mew Media Community UnConference : :
The name is pretty quirky and fun, but

what kind of people would go to
PodCamp? As I'm sure you've observed, there really is something out there for ANYBODY and

Event Management
Event Professionals
Fund Raisers

EVERYBODY... General
Online Marketing

PodCamps cater towards the interests of podcasters, videocasters (perfect for YouTubers!), event Performers
marketers (to reach the masses!), bloggers, social-media (you too - Facebookers!), and new media Resources
enthusiasts — beginner or advanced practitioners — who all get together to learn and share their Search Marketing
ideas and skills for a couple of days. It's referred to as an “unconference™ — which means that it SEO
doesn't adhere to the conventional formalized, uptight structure, but rather facilitates carefree Social Networking

Event marketing company shares the love

s PodCampSLC - March 15th, 2008 - Salt Lake City, tah
s PodcampDC - April 18-20 2008 - Washington D.C.
s PodCamp NYC 2.0 - April 25-April 26, 2008 - Brooklyn, NY

u

Subscribe in a reader

Bl MY Yool |

miles

Search Events

This one time, at
PodCamp....

SEARCH Foundation:
Assisting Event Professio
in Crisis

Graphical Waterfalls from
Pevnick Design

Meed Event Planning
Inspiration? Ideas From T,
2008 Gala Award Winner
SEQ Tip To Make Your E
Or Business Stand Qut: A
Images To Your Listing!

Subway Celebrates
pokesman's 10-Year
eight Loss
ecate Drives Long Beac
rand Prix Events
enny's Takes on
ompetitors with New

Campaign

Back to the Real World

Health Quencher



http://www.eventmarketing.zvents.com
http://www.eventmarketing.zvents.com

CEO Blog



GM grooves on the online community’s input

FastLane Blog B e — iy

‘After years of reading
and reacting to the
At Last: Behind the Wheel of Volt Test Mule o gjﬁ}dicatc s slte (58 auto mOtive p reSS, |

: By Bob Lutz i {2 syndicate this site (Atom)

GM Vice Chairman Bl MY Yool fina”y get 'to put 'the

This week we announced that b [sue[eLocLines]|

shoe on the other foot.
; the Chevrolet VoIt program. S 4 L i :

5 Yes, development work has

e : . a
g ¢ B - 5 what am | doing... (7] | 'th f 'th
i been going on in earnest, but  § Py e ( Mewest padcast episodeliE] n e age O e

! now it's official. In fact, e i Talking hybrids with Chewy's
: o general mgr. Interested in

- recently, at G’ Miford R e |ntern et, anyone can

Proving Ground, I drove an official "engineering development i Adarm
i vehicle” with the 16-kwh lithium-ion battery pack we've been i b [ I' .t’ )
testing for our E-Flex System and I have to say = pun e a JOU rna |S .

¢ half-intended - it was electrifying.

- - 1day age z ~Bob Lutz

. The first impression of the day, however, was made before I follow GMblogs at
; i hittp: / /twitter.com

i even got into the vehicle. It hit me on the drive out to

¢ Milford, as I passed gas station after gas station with prices

FastLane Blog - GM’s Bob Lutz
http://fastlane.gmblogs.com/archives/bob lutz



http://fastlane.gmblogs.com/archives/bob_lutz
http://fastlane.gmblogs.com/archives/bob_lutz

Meet Ed - photographer, economist and... my boss

BrandToBeDetermined

Social Software, Human Interactions and Public Relations

ESCHIPUL ON
FLICKR June 06, 2008

eschipul on fickr The public for which masterpieces are intended

"Whom were these two seeking to
please? Not the audiences of Lima.
They had long since been satisfied.
We come from a world where we have
known incredible standards of

excellence, and we dimly remember

beauties which we have not seized a5 dead as O-Ren

TWITTE ., w W )

Il,‘;’ é i\ll]iI‘f: ajgam, a.mj Ve B0 bi?ck fo T.hat workd Originally uploaded by eschipul
Uncle Pio and Camila Perichole were

@mcaphoto yes, that Is a glant

compliment to your music

hotography! You are that good! - . . -
photographyt ¥ g theaters in some Heaven whither Caleron had preceded them. The public for
Congrats! 47 minutes aga

tormenting themselves in an effort to establish in Peru the standards of the

which masterpieces are intended is not on this earth.”
annoyed at @thefuzzball for P

remaoving the underscere from
her name. It was much more fun - The Bridge of San Luis Rey, Thorton Wilder, pg 77
to be passively annoyed every
time she twittered. apau b raws

Posted at 03:47 PM in Economics | Permalink | Comments (0} | TrackBack (0}
Technorati Tags: economics

aga

Brand to Be Determined - Ed Schipul’s Blog
www.brandtobedetermined.com



http://www.brandtobedetermined.com
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How to use a Business Blog

(from The Corporate Blogging Book by Debbie Weil)

me COrporate

BLOGGING

Absolutely Everything You
ed to Know To Get It Right




1. Be a (generous) thought leader

The SEM Blog

ation and Co

% izoogle Celebrates Earth Hour | Main

 APRIL 01, 2008

Google AdWords - Beware of False Emails

Lately we have been receiving emails
from Google asking us to update our
billing infarmation. Usually this is a
Fhizhing atternpt making users log into a
site that looks similar to a real site but is
really a site hosted by scam artists, we
will refer to thern as the Scurn of the r ry iy 2
Earth. They trick you into inputting your |
email, password and credit card
inforrmation into their systern. They can
then take that information and use it

The SEM Blog (the brainy)

Google Adwords instead it goes to http:/fadwrods .google select .175jal .cn
fselect findex.htrnl. vou can find this out by hovering over the link in your email. &
window should popup showing the actual link.

Let's take apart that link

The actual site it goes to is 175jal.cn. AMND it starts off with Adwrods.




The SEM Blog SEHIFI.”.

MARCH 2
“ THE WEB MARKETING COMPANY

Add a Video to Your Google Map Listing

S Nifty how-to’s and

u to put den - pr E nd

s e o s o iInstructional posts

| Busine

@ MARCH 10, 20

Free Search Engine Marketing Class - March 19, 2008

ite but it is no where to be found onli

e Training and
| service
S e o announcements

@ MARCH 29

¢ Google Celebrates Earth Hour

e , Industry news
Web Images Maps News Shopping  Grail %_Dr:glvym and geek gOSSip
O

| Google Search | 1'm Feeling Lucky |




Good enough to steal?

)

Social Media Myths

Social Media is getting a lot of buzz lately and before everyone jumps off the
deepend like they did befare the datcom bust lets laok at what Social Media is and
isn't.

From comes the top 10 'Most Common Social Media Myths' and
for companies that are wanting to jurnp off into the SM abyss this is a must read.

Sorne of the myths that Ignite goes over are ones we hear everyday.
Myth 1 - Social Media is Free

This is true, to a point. Anyone ar company can join Facebook ar Flickr but in order
to promote your company and still remain free you would have to do it after
company hours, For some of the mare smaller companies out there this is possible
but as your company gets bigger and bigger you may not have the time. Also, how
do you know which site is better than the others? If you don't have a grasp on social
media trends you could be left out in the cold. Hiring & company to maintain your
online PR is an avenue vou can take but the ROI for these endeavours is hard to
measure in dollars and cents. It can however be measured in site usage. For search
engines a link from a well known site like Facebook is worth more than an online
directory that has nothing to do with your business. What individuals and businesses
are daoing by joining these types of sites is essentially akin to online billboards but
unlike real billboards users can jump immediately to your site if they like what they
see, Companies can create accounts on these sites and use them as mini marketing
sites to pull traffic onto dheir main site,

Myth 3 - We can create a Yiral Campaign for you - NOW!

Most of the 'ower night' Internet sensations such as took a long time to
make and they got lucky, very lucky. Viral marketing is an extremely hard
marketing source to utilize, It takes a long time to build up brand awareness and
trust in users. If you do it wrong it can hurt, as Walmarts "Walmarting Across
America showed,

In this campaign an
unrmarried couple travels
across America in an Ry
staying in Walmart parking
lots and meeting the great
people that waorlk at
Walmart. Pictures of happy
walmart workers and
stories were posted by the
couple. The idea was that
if you traveled in an RY
you can stay in Walmart
parking lots for free.
They're good that way,

http://www.thesemblog.com/2007/12/social-media-my.html

Busted! Social Media plagiarism spotted at
iMedia Connection Asia

o

Uniguel

-

2 Blogs. Media & PR. The Asia Bad Pitch Project
Singapore http://www.themediaslut.com/2008/02/932

I was reading R, Chandrasekar’s contributed piece on the “Social media
marketing myths debunked” and sad to say the article is nowhere near original.

Wirote Chandrasekar,

rr

Myth no. 1: "Social media is free”

This is true, but aonly to a certain extent. Anyone or company can join
Facebook or Flickr, but in arder to promote your company and still do
so for free, you would have to do it after company hours, For some
smaller companies, this may still be possible but as your set up gets
higger, you may not be ahle to find the time to keep up with task
Also, how would you know which s

Wrote The SEM Blog on December 4, 2007,

rr

Myth 1 - Social Media is Free

This is true, to a point, Anyone nr comnAny

Flickr but in order to prDthElMEDIA

would have to do it after con 5 Connecting the Marketing Community
smaller companies out there g, e

gets higger and bigger you rf anend“elf". ) ~
know which site is better the ~ c”"’,?.f;?:;'..i‘.)n';:f o : / :

HOWE ) &l RSS Feads

People Connedtion Member Sign In

IN FoCUs PODCASTS

WEEKLY NEWSLETTER ASIA

INDLISTRY NEWS Enter Email Address [subseribe
MARKETING CHANKELS Leam More »

MEDIA STRATEGIES
UPCOMING EVENTS

CONSUMER STRATEGIES
ad:tech Singapore

SEARCH £ B June 26-27, 2008

iMedia Brand Summit, Austtalia

s J September 15-17, 2008

RESEARCH 8 METRICS iMedia A Surnmit, Bali
Ottober b
adtech Shangha

HEDIA UK Navember 25-26, 2008

This article has been pulled for revision. We're sorry for any inconvenience

For mare information, please email
ulia@ad-tech.eom

More ad:tech Events » | More iMedia Summits

CREATIVE

PEQPLE FRINT " EMAIL

FIND & POST JOBS Sign in to comment

http://www.imediaconnection.com/content/18417.asp




2. Build your community

OUR WORLD WORLD OF SUPPORT I00 EDUCATIOMAL VOLUNTEER

OF ANIMALS COMSERVATION THE 20O MEMBERSHIP

HOUSTON suston Zoo Frog Blog
ZOO -~

A One-Hop Stop for things
Amp@h'u

NATURALLY

WILD

Houston Zoo

Web site .
Honey We're Having a Frog!

Did you know African Clawed Frogs were once used for pregnancy testing?
Houston Zoo These agile and aquatic amphibians are documented as being used in one of the
L Website very first methods of determining pregnancy. The woman's urine was injected
WILD into a female Clawed Frog, and if the frog laid eggs then the woman was

. e
The Houston Zoo ides a concluded as pregnant. Talk about your experimental medicine!

Houston Zoo Blog

www.houstonzooblog.com

Leam more about Houston Most of the animals in the salamander group look like a cross between a lizard
Zoo Membershi and a frog, with smooth skin and a long, lizard like tail.

g aaZnu‘rnarl"lbar Newt Fun Facts:

PROGRAMS PROGRAMS

Categories



http://www.houstonzooblog.com
http://www.houstonzooblog.com

3. Customer Relations

WELCOME
= I

o

_ e
The Little Red Hen

For anyone who has ever loved the homespun elegance and expertise
involved with knitting and gquilting, there is The Little Red Hen, a blog
that celebrates "family, fiber, food, and fun”. And that it does, in
abundance, with instructive posts,...

Read full Featured spotlight

pePad News at the Apple WWDC

thing.tvpepad.co

The forthcoming native TypePad application for the iPhone will be a free application that enables
TypePad members to blog from the iPhone or iPod Touch within a fully optimized and beautifully

e Wil b mlbnla wm mmom il

Everything TypePad brings you the latest TypePad news, along with advice and ideas for making your blog great.

ISearch Everything TypePad

Blog Now!

Fully-featured. No installation.
Powerfully easy.

Learn more at TypePad.com

Recent Developments @ TypePad
Big TypePad Mews at the Apple WWDC

Free Webinar: Getting the Most out of
Social Media

dating
o albums



http://everything.typepad.com
http://everything.typepad.com

4. Conferences and Events

2007 PRSA
International Conference
INNOVATION GCOLLA October 20-23, 2007

Welcome About Registration Program Highlights Sponsors Hotel& Travel Media Room Blog

Welcome to the PRSA 2007 International Conference Blog POWERED BY

Stay tuned for the latest postings from our exciting lineup of guest bloggers. All attendees, speakers and other guests — f .
are encouraged to visit and join the discussion. Be sure to subscribe to our RSS feed to receive notices of new postings [ ] 1 n 0
and updates. Thanks for joining the PR Evolution — together we are shaping the future of public relations!

Search
On the Record...Online with Disneyland YP PR Duncan Wardle

By Eric Schwartzman on February 18, 2008 1:55 AM | Permalink | Comments (0) | TrackBacks (0)

Search

Subscribe to the Podcast: L
On the Record...Online with VP Global PR Disney Parks & Resorts Duncan Wardle

’

Recent Entries
Vice President of Global PR at Disneyland Resorts Duncan Wardle goes On the Record...Online to discuss the impact

social media has had on marketing Disneyland Resorts in the digital era. )
On the R ...Online with

This podcast was recorded at the 2007 Public Relations Society of America International Conference in Philadelphia. Disneyla PR Duncan Wardle

PRSA International 2007 Conference
Wwww.prsaconference0/.info

On the Online with SEQ



http://www.prsaconference07.info
http://www.prsaconference07.info

5. Build your Brand

Our Newsletter

Photojojo finds the best Play Nicely With Others: Games to Play With
photo DIY Projects, Tips, YOUI' Camera 5’

and Gear.

Bookmark in

A recent major university double-blind study Del.icio.us

Ouver has concluded that games are fun.

172,000

subsecribers

In addition, 63 percent of licensed
phlebotomists agree that fun is nice.

G0

Get Photojojo for free:

These ground-shaking, revolutionary results s Our Advertisers
have caused us to revise our staunchly

Subscribe anti-fun philosophy.
Mo spam, not ever

In an effort to explore these new (and
or Grab our RSS — L somewhat suspicious) avenues of “fun” and
"games” we respectfully present our findings on the subject: five games you can play

"WE'I'E addicted with your camera and photos. MailChlmp

your email here

Photojojo Blog
WWW.Photojojo.com/content

Newsletter.

friends or family or by using any other photo site. Make up your own rules if you
"Ji-mIIEi-d wimmatr Hacsl ite Yiier o Aaama eiake?



http://www.photojojo.com/content
http://www.photojojo.com/content

6. Customer Evangelists

Your options:

® [gnore
® Get mad
® | ove and reward

Monitoring America'’s favorite drug dealer.

About JUNE 2008

JUNE 11, 2008 Sun Mon Tue Wed Thu Fri Sat
Arehives Starbucks and T-Mobile settle their Wi-Fi dispute 1 2 3 4 567
B 9 10 11 12 13 14
15 16 17 18 1% 20 21
22 23 24 25 26 27 28
29 30

Syndicate this Site (XML)
A Starbucks spokeswoman says: "T-Mobile, AT&T and Starbucks have

entered into a memorandum of understanding to resolve their disputes
Gox J‘{[E and are committed to providing a high quality Wi-Fi experience for
< customers." The resolution comes less than a week after T-Mobile filed

OMMENTS

rarbucks CEQ

Starbucks Gossip

tores

http://starbucks ad.com s

- - - _— - P o TOT Pl L see

Starbucks sales racks at Starbucks rtil:arrl.\l..u:k-:: Natu.c:-n on l:rl‘-e book
Franchise Info sales racks at Starbucks

Info on Starbucks The ainthnr nf thie niere nf fintinn racte the rnffes Iy [ R I = IR



http://starbucksgossip.typepad.com
http://starbucksgossip.typepad.com

/. Viral marketing - the good and the bad

SUNDAY, DECEMBER 16, 2007

cﬁmhﬁald e

(right click, save as)

You can also stream the podeast online at

NEXT PODCAST - December 20th, g:00 PM EST

st will start a litfle bit L

CLDVERFIELD —

2T
CLUVERFIELﬁ’ Includes all DVD features, PLUS

i)

" NOW ONLY ‘(

95 AVAILABLE 06-03-08
$1975] " amazoncom

VS TERYJSCIENCE T HEATERIS000JMEETS

in, and hopefully our
st some questions

http://cloverfieldclues.blogspot.com

Flogs (fake Blogs) = bad



http://cloverfieldclues.blogspot.com
http://cloverfieldclues.blogspot.com

3. Blog is the new Web site

dr. sketchy houston

Where cabare
art schoo

SKETCHY INFO
About Dr. Sketchy
Dr. Sketchy Cities
Meet Houston Sketchy
Want to model?
Want to sponsor Houston Skebchy?

HousTON SKETCHY PICS

Houston Dr. Sketchy
www.houstonsketchy.com

well, you missed out =7 Big time!

Michelle, our songbird model, was devastatingly delightful and sang her heart out for our


http://www.houstonsketchy.com
http://www.houstonsketchy.com
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Starting a Blog:
Embrace the Chaos



A quick overview, before we dive In

. Track the conversation
. Read Blogs like they are going out of style (feed reader!)
. Develop Personal Brand

. Participate in the Community

. Be generous with your brain candy
. Strategy, strategy, strategy

. Start Blogging (slow but steady)

. Keep it up, baby!

. Follow up with your Community

http://www.flickr.com/photos/nosuchsoul/2551417931/

10. Track your success and adjust accordingly



http://www.flickr.com/photos/nosuchsoul/2551417931/
http://www.flickr.com/photos/nosuchsoul/2551417931/

They are already

talking about you...
but what are they saying?




1. Track the conversation and find out!

BB Technorati”

Front Page Business Entertainment Lifestyle Politics Sports Technology Photos Blogger Central

Main

Your Watchlist

Currently watching 6 searches.

Metroblogging has been removed from your Watchlist. Undo?

» "Houston & - "

b Katie Laird GO (_)gle Google Alerts (BETA)

» happykatie

» Tendenci

w Schipul

What's Y
I'm speakil
Technolog
Rachel We

2daysink

What's Y
I'm speakil
Technolog
Rachel We

2 days by

Web Bas
Sage Lewi

ke il search el www, technorati.com/watchlist

Powerful Social Media search
engine watches for your terms and
Add to Your Watchlist updates you

Enter a keyword or URL to add it to your Watchlist:

Add |
(e.g.: "IPod" or "NYTimes.com")

Top 100 blogs Popular Ping Widgets Watchlists Weblog Developers

happykatie@gmail.com | Settings | FAQ | Sign out

Alerts

Create a Google Alert
Welcome to Google Alerts

Enter the topic you wish to monitor.

Google Alert: il updates of the latest rel t Googl Its (web WWW.qooqu.Com/aleI‘l'S
oogle Alerts are email updates of the latest relevant Google results (web, Search . : .
news, etc.) based on your choice of query or topic. sarch terms IWEb marketing Email U,OdateS for your

Type: | Comprehensive ~| company name and keywords
How often: I once a day j
monitoring a developing ne YQ_I-IOO.’QALERTS fiercome, dibeckiad, Alens Home - Hele
keeping current on a comg

getting the latest on a cele

keeping tabs on your fayg | Createan Alert || My Alerts

Yahoo! Alerts - select from more alerts - w|  Co
Create an alert with the form on t

Some handy uses of Google Alerts include:

lress.
Select one of the alert types from the list below. Most Popular Alerts

You can also click here to manag Amber/Missing Children Mail By the news you wart,
Auctions Market Summary Mew! delivered!
Autos Custom MEW! Movie Recommendations MEW! Stocks
S he (1
i News S connecad 1ot mare http://alerts.yahoo.com

Best Fares Snowfall weather

Broaking Nevs Sparts et veater forecas Yahoo! alerts you of any

Fantasy Sports Stocks

Earschase g Laffce occurrences of defined terms

Eeed/ Blog & Travel Destinations ME%!

Games Weather / ’ '
Health News ‘Yahoo! 360 and na eS
Horoscopes

HotJobs

i Do you have a blog or feed? Add a Yahoo! Alerts button to your site!


http://www.google.com/alerts
http://www.google.com/alerts
http://www.google.com/alerts
http://www.google.com/alerts
http://www.google.com/alerts
http://www.google.com/alerts

Tracking the online conversation...

Further online Reputation Management

HT }
A offshore drillin iSearch Trends!
Googse | ;

Trends LBS  Tip: You can compare searches by separating with commas.

Trend history
@ offshore drilling

Search volume Google Trends i] Katrina spurs new debate on energy. offshore drilling
KATC - Sep 12 2005

EJ Record energy prices breathe new life into push for offshore drilling
Centre Daily Times - Oct 25 2005

|c| House lifts offshore drilling ban
70

e

| 1 1 L
2004 G0
I I I
News reference wolume

QMWJWMM\MAW .
404

Google Trends search: a0
www.google.com/trends

204

104

]
Mo 23 Dec 10 Dec 28 Jan 145 Feb 2

Technorati search:
www.technorati.com



http://www.google.com/trends
http://www.google.com/trends
http://www.google.com/trends
http://www.google.com/trends

Tracking the online conversation...

How do you compare to your competition”?

alzap B

Fosts

= 0.040 -

o
s
T
[T

]
!

s

a

!

-—

al
[« 1

0.055 1
0.050 1
0.045 -

0.035 1
0.030 -
0.025 1
0.020 1
0.015 -

0.010 - Mgm"b—f"“‘#wﬁ\/\/“w

0.005 -

Dec 21

Dec 28 Jan 04  Janll Jan 18  Jan 25 Feb 01 Feb 08  Feb 15
Date

|I Bcxan Chevron W EF‘|

www.blogpulse.com
Great visuals to track you and
your competition’s online
activity and Buzz



http://www.blogpulse.com
http://www.blogpulse.com

FiInd something less-than-great

about your business online”?




Deal with it! NOW!




Tracking the online conversation...

Timeliness and sincerity mean everything

e Draft response strategy beforehand

e [f you need to say you’re sorry:
mean it and back it up with visible action!

e A crisis is NOT the time to start a Blog

e Respond personally and publicly




Google

Advanced Blog Search
Freterences

Search Blogs Search the Web

Google Home - About Google Blog Search

2008 Google

2. Find awesome Blogs to read and learn from
www.technorati.com // www.blogsearch.google.com



http://www.technorati.com
http://www.technorati.com
http://www.blogsearch.google.com
http://www.blogsearch.google.com

Gmail Calendar Documents Photos

Go ::gq'h; Reader

Home
All items (1000+)
Starred itemsﬂf

Trends
Your shared items
7 Friends' shared items (46) 2 New!

Manage friends »

3 Add subscription Discover »

Show: updated - all Refresh

I1NE LAdCTVIST Bredsin... D]
WSJ.com: Juggle Blog ... (45)
blogs (740
business (109)
B00-CEO-READ Blog (35]
ErandToBeDetermined (8)
BusinessWeek Online -... (31)
Naked Conversations (35)
clients (206)
IABC Houston (27)
Keeney PR (21
Only in Houston (90)
PRSAHouston.org (17)

Roxycraft Blog (14)

Stitr:h Anetin Fachinan 14}
Manage subscriptions »

All items

BusinessWeek Online - Blogspotting

Show: 31 new items - all tems

A Previous item

Mark all as read | Refresh

Well, that we've been talking and talking about is finally up on the Website,
There are still a few things to iron out. If any of you can check it out and leave comments on how we could
improve it, I'd appreciate it.

By the way, | think we should promaote this thing online as a Big Deal, and not just another story. But maybe
we'll wait until we get more fixes in.

Add star Share Email Mark as read Edit tags: business

| read over the weekend. He's an MIT professor of behavioral economics,
and he has all kinds of research into why we do the crazy, stupid and seemingly irrational things we do. (his

One chapter is on the intoxicating allure of free stuff. ( ) He shows that when we see a price
lowered from, say, 15 to 10, it's meaningful. But when a price drops from & to 0, it's enthralling. We grab for
stuff, even ifwe don't need it. (Case in point: all the free crap we pick up attrade shows.)

QOur infatuation with free explains some of the disruptive dynamics of online media. Businesses that run on
enge
| try to

» Mext item

happykatie@g



http://www.google.com/reader
http://www.google.com/reader

A\

R

i
Mtq%‘r com/photos/geekette/.

Let’'s get personal.'



3. Create your Personal Brand

e Keep it consistent EVERYWHERE

e Create an Avatar

e Add important links / personal
brands to your email footers

¢ Promote your employee Personal
Brands (www.schipul.com/
happykatie)



http://www.schipul.com/happykatie
http://www.schipul.com/happykatie
http://www.schipul.com/happykatie
http://www.schipul.com/happykatie

Schipul - The Web Marketing Compamy

(281) 497-6567 11757 Katy Freeway, Suite 930

{(877) 724-4785

Company

SCHIPUL

THE WEB MARKETING CONPANY

Products

E Contact Schipul
and get your quote today!

firat name

la=t name

phone

email
comments

Please contact me about my
weehsite,

tell uz what you need?
[T web design
[T hosting
[T s=earch engine management

Submit

Schipul - The Web Marketing
Company
11737 Katy Freeway, Suite 930

Hi 1= Tnn W oy [ ],

Services

Clients

Houston, Texas TT0T9

does your WEBSITE increase your SALES?

Education & Training News

Support J "« Home "= Contact

P AN "
G

Katie Laird (happykatie) - Social Media glitter nerd

Eatie Laird (aka: happykatie, or Katya if you're in the
Fussian literary mood) serves the Zchipul team as Strategic
Advizar, a position that involves lots of tea leaf divination,
thumb wear training and borderline ohzessive-compulsive book
reading.

Katie started working st Schipul in 2005 az a graphic
dezigner, moved on to a Communications Coordinstor position
and novy enjoys swarking with all different parts of the
campany and regularly bringing in brovenies to keep the office
sugar high going strong.

An active Blogger for aver § years, you can find Katie writing online at some of these spot=:

1.

happykatie (oo happykatie coml - a personal blog covering topics ranging from Social Media to online
communications and marketing to non profit organizations to graphicindustrial design to things that are
pretty and shiny 1o graffiti and hip hop magic. o yeah, pretty much everything.

. happykidde Ceevewy happykiddo com) - a kiddo-focused blog devoted to all things Ella (the shortest

person in Katie's life) along with modern parenting tips, tricks, ideas and shopping hyperness.

. happykatie thinks owutloud (wewewy happykatie tumble.com’ - a brain candy dumping ground for urban

culture, DY fashion, foodie and other completely and utterly random pieces of trivia and links.

. Hetsquared blog Coceewy netsguared . .comdklaird) - Katie contributes 1o a little piece of the non profit

technology group Metsquared dizcussing ways MPOs can wilize online technologies to advance their
organizations' objectives.

. Houstonist (oenewy houstonist.com) - serving &5 Festures editor, Katie joins the Houwstonist team in

bhorderline smarmy coveradge of Houston-area news, events, food, people and juicy metra tidbits

. Houston Dr. Sketehy (v houstonsketchy .com) - happykatie plays Hip Swinging Hostess to the

Houston chapter of the burlesgue-inspired drawing club. Arists meest monthly for cheeky life drasing
zeszions, live music, silly contests and an all-around fabulous time.




4. Participate in the Community

e Consider this your WARM UP

e Figure out how to interact on
Blogs via commenting

e Email Bloggers with tips,
suggestions and praise (EGOS!!

e Share links that you love with
people you like

h



5. Be generous with your Brain Candy




Ways to share stuff you like...

Facebook - Not just for college kids

e Grow your brain

e Join other online parts of Blogging

communities

e Share your knowledge with:
- Facebook apps
- ‘Share’ feature

- News feed

face book Profile edit

Friends v Networks v Inbox (27) v

Houston Technology Center

l:ﬂ Information

Applications Group Info
ﬁi Page Manager Name:
heis -[I—}ZEE:ription:
n Croups

E Events

Marketplace

(@ Friend Wheel

B JPG Themes

¥ more

Advertise on Facebook

Arrested
Development Tees

Our T-5hirts are so
watery. And yet, with a
smack of ham. Let the
great experiment begin!

Contact Info
Website:
Street:
City/Town:

Houston Technology Center

Business - Companies

The Houston Technology Center is the largest
technology business incubator / accelerataor in
Texas. The HTC acts as the hub for technology
entrepreneurship for the key market sectors in
Greater Houston:

Energy

Life Science

Information Technology
NASA-originated technology
Nanotechnology

Houston Technology Center provides its Clients
the'5 C's":

COACHING:
Business Cuidance and Mentoring

CAPITAL:
Access to Funding Sources

CONNECTIONS:
Qualified Management and Service Providers

CUSTOMERS:
Sales, Marketing and Entrepreneurial Training

COMMUNITY:
Interactive Events with Partners, Sponsors and
Media

http:/ fwww.houstontech.org
410 Pierce 77002
Houston, TX

home account privacy logout

Global

Houston
lechnology
Center.

Invite People to Join
Leave Croup

Related Groups

Startup Houston

Organizations - Advocacy
Organizations

BarCampHouston

Internet & Technology - Cyberculture
Six Degrees Of Separation - The
Experiment

Just for Fun - Facebook Classics
Houston Interactive Marketing
Association (HiMA)
Organizations - Professional
Organizations

The UpExperience

Common Interest - Beliefs & Causes

Group Type

This is an open group. Anyone
can join and invite others to join.

Admins

= Marc Nathan



http://www.twitter.com
http://www.twitter.com

Ways to share stuff you like...

Link sharing, relationship building via micro-blogs

——Y

Home Find & Follow Public Timeline Settings Help Sign out

About

Name Steve Rubel
Location New York
Web http:/ /www.microp...

+ +Following * Notifications OM
Stats

New site to check out: The Advertiser ollowing
Addictionary http://ad.addictionary.org/ Followers

Favorites
about 12 hours ago from web - 7 Updates

With Others Previous Following

i sl o Pt Bk gl mo e e =y Esns
FUTEY [

BBC News story echos a theme | wrote about in Adage this week. - T
http:/ /news.bbc.co.uk/1/hi/... about 12 hours ago from web ©.0 ‘:ﬂ YT"RE.‘!
So far, my virtual assistant Srini, is very responsive. She's already cracking H.n . ﬂ_
on the assignment, which is relatively easy for her | bet. about 12 hours ago from : lmﬂn@

web oo

= *
Dave Caolo, like me, sees Apple announcing stuff every Tuesday. &. E

http://tinyurl.com/2joo3] about 12 hours ago from web 7 m. iu'm

Wordpress suffered a DoS attack http://tinyurl.com/2jcov3 about 12 hours ago E'ﬂﬁ@ E: o,

from web .0
TREALA

Headline of the day: Does your Leadership Development Strategy Include : '
World of Warcraft? http://tinyurl.com/3yu6h2 about 12 hours ago from web =0 ﬂ g HW A

@pauljacobson | used elance via my friend Tim Ferriss about 12 hours ago from



http://www.twitter.com
http://www.twitter.com

0. Strategy, strategy, strategy

e \What do you want to happen? Define ‘Success’

¢ Hits to your Web site / special landing page

* Newsletter sign up

e Number of comments or link outs

e Embeds of your content or widget

¢ Raised funds

e Number of YouTube video favorites, etc.




/. Get Blogging!

e Set up a fast template
Blog Manage Post || Design || Configue |

Hew Post | ListPosts | List Commerts | List TrackBacks | Seareh |

Compose a New Post: happykatie

e Start simple - match S -
branding graphics later e

I Mo Category Selected ;I

o 5 pOStS befo re ¢ Iau n C h ’ Post Introduction Compose Post Eclit HTML

Mormal =| B 7 O & Ay = E | sk M+ | = i

-

g ©




3. Keep up the Blogging magic

e \Write regularly (2x week optimal)
e Comment regularly

e LINK LOVE!!ll At least 1 link a post

e Reach out to other Social Networks ‘
to grow community

e Use images as much as humanly
possible



http://www.flickr.com/photos/kt/120468504/
http://www.flickr.com/photos/kt/120468504/

Keep up the Blogging magic...
Random Blog post ideas

¢ Invite guest Blogger to write on industry or event topics

¢ Interview clients, organization speakers, management team (podcast)

e Post photos from recent company event or outing

e Tips & Tricks for your business or industry

e Quote of the Day (with links)

e Community or industry organization events and info

* ‘Favorite Helpful Links’ series http://www.flickr.com/photos/gla/438729143/



http://www.flickr.com/photos/gla/438729143/
http://www.flickr.com/photos/gla/438729143/

Keep up the Blogging magic...

Blog post cheats (b/c life get

¢ Round up of news snippets and links to
other Blogs

e Social bookmarking links - automatically
updated!

¢ [ iveblog a conference (you’re taking notes
anyway...

e Ask your Community to create content for
YOU - contests, giveaways

S busy!!

\ @
HOME | YOUY | CONTACTS v | GROUPS¥ | DISCOVER v | HELP v

Your Most Recent Bookmarks (view All)

[ Southwest Airlines - SWABIZ
| DETAIS w | SENDTO'w | Saved by You on June 09, 2008.

[@ Postcrossing - Postcards Traveling The World
| DETAILS v | SENDTO v | Saved by You on June 09, 2008.

(B happygreenbee - organic clothing for children
| DETAIS v | SENDTO v | Saved by You on June 06, 2008

J Publish or subscribe to your bookmarks via RSS and more...

O Print these bookmarks

Most Recent Bookmarks from your Contacts (View All)

q [E WOM Increases Cash-Flows 3 Ways - Society for Word of Mouth
| DETAILS v | SENDTO'w | Saved by Tara Hunt on June 11, 2008.

[@ Scary Go Round :: Books, T-shirts, Prints, Totes
| DETAILS v | SENDTOv | Saved by Tara Hunt on june 11, 2008,

Find Bookmarks (vere Options)

More Detail

Add a bookmark

http://

Featured Linker

n Lisa McMillan
Pure social network addict and fond of invite only beta

programs, Lisa figures she is probably the most
stalkable girl on earth - and the least interesting,
which s a good fit.

More.

Recent Bookmarks

Micro Persuasion: Friendfee... by CostPerNews
What Makes Married Men Want... by Yossarian
Seattle: Upper Ashland Lake... by Jesse

YouTube - TWITTER WHORE by tswicegood
Contact DNR - Washington De... by Jesse

Steve Jobs WWDC Keynote (in... by MacrostandarD

WWW.Mma.gnolia.com

magnolia



http://www.ma.gnolia.com
http://www.ma.gnolia.com

Keep up the Blogging magic...
Rich Media = happy eyeballs and more readers

e Use other free online social networks to

host or discover Rich Media:
flickr

Home You Organize Contacts Groups Explore

Uplcaded on May 26, 2008
| by happykatie

¢ Video: Happy to see you

L WWWVOUtUbecom ; <l = happykatie's photostream

= N 3
k. S
e

e WWW.Vimeo.com | (M o

® Photos: - :_,.. | Ijll! A : f This photo also belongs to:

e www.flickr.com { 1 Tt | 5 ‘Em

e Audio:

Afternoons an the porch, filled with plants and a barefooted silly little girl.

® WWW.See(q DOdcom Comments

cybertoad pro says:
Love it-and whata cule dress (saw itin the ather phato)!

delete



http://www.youtube.com
http://www.youtube.com
http://www.vimeo.com
http://www.vimeo.com
http://www.flickr.com
http://www.flickr.com
http://www.seeqpod.com
http://www.seeqpod.com

my/photos/poagao/367128550/

http:/flickr.

4
“ I dra

._fffgui 84 _l,. -
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]
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Qualified traffic is good — link regularly, link well




9. Follow up with your Community

¢ Respond to comments and emails
fast and openly

e Get to know your visitors and their
sites (participate)

¢ Be generous with your links and
props - it comes back to you

e Set up a Blog Roll

e Keep up with those Google Alerts




10. Track your success and adjust accordingly

e High traffic time?

e Post topics particularly hot?

e \What are your readers excited about?

¢ \Who are your top referrers?

e How are they consuming your info?

¢ Feed readers?

e Email subscriptions?

o o K
- 2 - el
= = i i

http://www.flickr.com/photos/8136496@N05/2327243497/



http://www.flickr.com/photos/8136496@N05/2327243497/
http://www.flickr.com/photos/8136496@N05/2327243497/

Tracking your SUCCeSS....

Statistics are available, numbers work...

happykatie@gmail.com | Seftings | My Account | Help | Sign Out

—

Go JQ[C Analytics
C

www.happykatie.com v www.happykatie.com

EE Dashboard ew » Search Engines »
A Visitors Search Engine:

Overview Export * Email || BF Add to Dashboard

Direct Traffic
Referring Sites

May 11, 2008 - Jun 10, 2008

Comparing to: Site (

Graph by: = | Day | = | Week | = Month | =@= Visits

All Traffic Sources
. i
15./.-_. ./.""" \.__.——l-.._.__‘ .‘—-‘_...-—.l\._. /.__./ .-._._..—-.\

F AdWords
Campaigns i
Ad Versions
[] Content

 Goals

Keywords

May 12, 2008 May 13, 2008 May 26, 2008 June 2, 2008

google sent 386 non-paid visits via 237 keywords

total | paid | non-paid Keyword =

Views: L

Settings
- ATl Goal Conversion

3 Email

Visits

Pages/Visit

1.22

% New Visits

93.52%

Avg. Time on Site

00:00:32

Bounce Rate

83.94%

Site Avg: 81.00% (3.63%)

Help Resources 386
(7) About this Report % of Site Total: 29.11%

(7) Common Questions
: 1. katie 52 1.04

Site Avg: 1.29 (-5.51%) Site Avg: 00:00:42 (-23.89%) Site Avg: 86.95% (7.56%)

Avg. Time on Site B New Visits Bounce Rate

00:00:04 98.08% 596.15%

Visits ) Pages/Visit

Keyword

2. happykatie 42 1.3 00:01:14 88.10% 68.05%

B0.00%

75.00%

Google Analytics (free and track your PPC)
WWW.google.com/analytics



http://www.google.com/analytics
http://www.google.com/analytics

Tracking your SUCCeSS....

Stats just a click away...

| Home || Weblogs || Photo Albums || TypeLists || Control Panel I_

‘ Owverview H Profile || Site Access || Stats H Files || Account Info || Help |

Weblog / Photo Album: | happykatie ©: katie rocks out the interwebs | Go
Statistics and Referrers for happykatie :: katie rocks out the interwebs

MNote: Statistics may be delayed up te 75 minutes. Download page view reccrds (.csv)

Recent Page Views Summary
Lifetime page views:
Average per day:
In the past 7 days:
Today 386
Today since midnight

Click the graph or drag the handles to get more information. GMT: *

52

Referrers in the Past Day

Time Page Title Referring Address
1:54 PM Manufacturing your creative genius with Ponoko www.google.comjsearch

1:53 PM Sfpolitical_technologyfindex.html

1:53 PM http:f fwww.happykatie.com/

Built-in Blog utility traffic meters
www.typepad.com

12:48 PM farchives.html www.happykatie.com

12:47 PM f2005/08 index.html www.happykatie.com/dailies

LI [J T N



http://www.typepad.com
http://www.typepad.com

Tracking your SUCCeSS....

Learn about your RSS subscribers

Signed in as happykatie (Sign Out) - Languages - Help

happykatie & FeedBurner

Edit Feed Details... | Delete Feed._._ | Transfer Feed

Analyze Optimize Publicize Monetize Troubleshootize 1 My Feeds

$ VIEW Read what the media has to say about us on cur press page.

e Feed Stats Dashboard Show stats for [one day ¥

Subscribers
449
Live Hits

Iltem Use
Uncommon Uses

Export. Excel « C3V

Site Stats
Tuesday, June 10, 2008

subscribers B

Feedburner (free)
www.feedburner.com

FeedBurner Stats [G1)



http://www.feedburner.com
http://www.feedburner.com

But 1t's really all about the people



Tracking your SUCCeSS....

The Human Bottom Line

¢ \Who are you connecting?

¢ \What relationships are you building?

¢ Are you crossing online and offline
marketing to reach the masses?

* Are you having fun and getting
smarter?

w

ww.flickr.com/photos/eschipul/2561315154/
www.carolinecollective.cc



http://flickr.com/photos/eschipul/2561315154/
http://flickr.com/photos/eschipul/2561315154/
http://flickr.com/photos/eschipul/2561315154/
http://flickr.com/photos/eschipul/2561315154/
http://flickr.com/photos/eschipul/2561315154/

Bling Bling



Badges of honor - make your brand portable

¢ |et your visitors take your brand
with them

e Easily embedded / shared
graphics that show interests or
affiliation

e Cooler than a boring logo and
much more interactive

Random books from http://www.librarything.com/extras.ph
my library
> ERE- " 1.0

sevew fllickr com  Dttp//www.flickr.com/badge.gne

ADD TQ )
Technorati
FAVORITES

Just like that friend
who always finds
the bast stuff.

Only betber.

oom .
Chess site

Play Chess Onlinel



http://www.librarything.com/extras.php
http://www.librarything.com/extras.php
http://www.flickr.com/badge.gne
http://www.flickr.com/badge.gne

Widget what???77?

e Handy little ‘thingies’ that do stuff
o Useful
e Promotional
e Personal (content aggregator)

e Create or consume:
e http://widgets.yahoo.com
e www.Sproutbuilder.com
e www.widgetbox.com

Coverage fom THE TENMNESSEAN and other Gannett media outiets

The National Weather Service says about 40
tornadoes touched down across the mid-South
Feb. 5, leaving 56 people dead, hundreds
injured and dozens of communities devastated.

Headlines Photos/Video | More reports

Summer Solstice benefit at Nashville
Shores

UPDATED: <

Sheryl Crow ¥

Detours B

‘autemotive.com |

GAS PRICING
Regular £3.46
Chevron

3921 Irvine Blvd
Irvine, CA 92602

0 miles from 92602
Regular $3.46
Chevron

2740 Bryan Ave
Tustin, CA 82782

0.97 miles from 92602
Regular $3.46
Shell

13131 Jamboree Rd,
Tustin, CA 92782

0.97 miles from 52602
Regular $3.48
Shell

4162 Trabuco Rd,
Irvine, CA 92620

1.25 miles from 92602
Regular $3.50

76
4760 Irvine Bivd.
Irvine, CA 92620

41.25 miles from 92802
Regular $3.46
76

15275 Culver Dr,
Irvine, CA 92604

2.83 miles from 92602
Regular £3.48
76

5410 Walnut Ave,

]

02 |+
2 ? qular

days 'til Valentine's Day

O]

%



http://widgets.yahoo.com
http://widgets.yahoo.com
http://www.sproutbuilder.com
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http://www.widgetbox.com
http://www.widgetbox.com

Make your life easier: Windows Live Writer

:rg The Reference Frame: Some physics news - Mozilla Firefox m - _M
I Soubor Upravy Zobrazit Historie Zalotky Nastroje Napovéda
@ - £y | T hitpy/fmotisblogspotcom/2008/04/some-physics-newshtml &
_(hft!é zalodky

Praha (Ruzyn.

Blog

Soubor  Upravit £ L Otevit

vk bez nazvu)

Testitek

Some physics news

VinFi

DSCFO029

DSCFO106

IKIPEDLA B8

DSCFO101
Obrazek JPE

http://windowslivewriter.spaces.live.com/



http://windowslivewriter.spaces.live.com
http://windowslivewriter.spaces.live.com

Blog (say) what you mean to Blog (say

Schipul Keyword Density Analyzer

* Google wants to be your Blog’s

http:/Awww. happykatie.com
# Exclude the defautt stop words Word count: 1279
H Include page title N

Total links: 277
E Include meta keywords

best friend (seriously

¢ Freebie Search Engine Optimization e

Single Words 2 Word Phr: 3 Word Phrases

S E O to O I S ) Qccurrence: 1279 Qccurrence: Occurrenca: 167
. keyword  count density scors keywaord density score keyword count density score

0 19 (148 |57 happykatie daily 1.44 happykatie daily brain 374
happykatie |16 125 |47 daily brain 1.44 daily brain candy 374
2008 15 147 45 brain candy 1.44 small business development 1.07

. WWW. SCh i pu I . Co m/en/sem/too I S/ permalink 10 078 30 social media 1.44 business development center 1.07

comments |10 (0.78 (30 npo tech web marketing company 107

trackback 0.78 30 katie rocks end mountaintop removal 1.80

* http://www.webconfs.com/search-engine-spider- T o[ | (oo

chess 1.02 23 totally random . chess tactics server 1.07
simulator.php
e http://juicystudio.com/services/readability.php

tags 219 small business mountaintop ramoval coal 107

food 0.84 22 business development amazon web services 107

June 11, 2008 HK BELONGS

Katie speaks on Blogging for Business at UH SBDC
tonight!

www. flickr.com

UNIVERSITY HOUSTON
SMALL BusiNess DeVELOPMENT CENTER
) Subscribe to my feed Consulting. Training. Solutions

I'm really looking forward to speaking to a great group of business-minded
blogger-curious folks tonight at the University of Houston's Small Business
WK LINKs: D Center from 7-9pm. Swing by if you have a chance!

ABOUT

happykatie blog Blogging Basics for your Business - UH Small Business Development Center
Internet Marketing Clinic

Katie Laird Strategic Advisor

Schipul - The Web Marketing Company

happykatie Tumblr Wed 11-Jun-08 7:00 PM to Wed 11-Jun-08 9:00 PM

renpykatie flickr

hapaykidda baby blog

hapykatie shops Blogging has risen as an increasingly vital part of a business online marketing

plan. Functioning as a [ow-cost and direct way to communicate with clients,

vendors and industry members, Blogs are powerful tools that give your

organization a more human face - but they can be overwhelming at first glance! Name
With a background in Web and traditional marketing, Katie Laird of Schipul - Kate Lo
the Web Marketing Company and www. h katie.com, will share her insights None

for using Blogs to grow your organization, expand your online Community and
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Quickie Social Media To-Do’s

1. Read blogs
(find them on www.technorati.com)

2. Set up an RSS Feed Reader
(www.google.com/reader)

3. Join Facebook (www.facebook.com)

4. Join Flickr (www.flickr.com)

5. Track the buzz about you
(www.google.com/alerts)
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Social Media is a constant learning process



But a fun onelll So enjoy :)




Thanks for participating today!

Katie Laird

Schipul — The Web Marketing Company
www.schipul.com / www.tendenci.com

(281) 497.6567, ext. 519

Email: klaird@schipul.com

Personal brand: www.schipul.com/happykatie

Blog: www.happykatie.com

Flickr: www.flickr.com/photos/happykatie

Twitter: www.twitter.com/happykatie

Find my slides at: www.slideshare.net/happykatie




